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1. INTRODUCTION 
The Independent Communications Authority of South Africa (ICASA) is responsible 

for regulating the South African communications, broadcasting and postal industries 
in the public interest and ensuring affordable services of a high quality for all South 

Africans. In order to fulfil its mandate, ICASA also aims to be the authoritative source 
of relevant sector statistics for consumers, government, industry and other 
stakeholders.  

 
This is the first annual report providing market information on the segments of the 

information and communication technology (ICT) sector that ICASA regulates. ICASA 
collected data from existing secondary sources like Statistics South Africa (StatsSA) 
as well as from information aggregated from three different questionnaires sent out 

by ICASA. The telecommunications questionnaire was based on the requirements of 
the International Telecommunication Union (ITU) and contextualised for South Africa, 

so as to inform sector policy analysis. This also ensures its compatibility with global 
benchmarking and data compiled by peer regulators. The reporting period was for 
the 12 months ending 30th September 2015, unless otherwise specified. 

 
The aggregated data reported on in this report is based on replies from1: 

 
 Sixty-one (61) Electronic Communication Services (ECS) and Electronic 

Communication Network Services (ECNS) licensees, 2 

 Four commercial and four community TV broadcasters, and  
 The South African Post Office (SA Post Office). 

 
This is the first annual ICT sector report that ICASA has published. As such 
there are certain limitations. Firstly, trending from previous periods is clearly 

not possible in an initial baseline report. Future reports will also include analysis 
on minutes of use (MoU) average revenue per user (ARPU) and penetration 

statistics e.g. smartphone penetration.  
 
In addition, indicators specifically relevant to the South African context like BEE 

levels, the unreserved postal services and radio broadcasting will also be 
introduced in future reports. While the ITU definitions were a good starting 

point, ICASA may also decide to introduce other indicators and/or modify 
existing ITU indicator definitions, in recognition of local industry realities and 
conventions, where expedient. There will also need to be a mechanism for 

adding/deleting indicators from year to year given the rapid evolution of the 
ICT sector. 

 
This report has been prepared by BMI-TechKnowledge for the sole and exclusive 

use of ICASA and its mandate.  

                                       

1 See Appendix 1 for respondent companies 
2 This includes major licensees and the vast majority of the value of the total market by revenue. 
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2. ICT SECTOR AS REPORTED BY STATISTICS 

SOUTH AFRICA  
There are several different classifications for ICT statistics. However, none completely 

maps to ICASA's areas of responsibility covering electronic communications, 
broadcasting and postal services. StatsSA collects data on different aspects of the 

ICT sector, including telecommunications services, content and media, computer and 
information services and ICT equipment manufacturing. StatsSA also publishes data 

on value added from “communications” (comprising telecommunications and posts) 
as well as periodic reports on the telecommunications and postal/courier sector. 
Results from these publications are presented below to illustrate the overall 

dimensions of South Africa's ICT industry.   
 

Communications sector value added  
 
2.1 Communications sector value added (2010 constant prices), from 2010-2013 

 

 
As can be seen in the figure, value 

added by the communications sector 
rose 9.1% between 2010 and 2013 
from R67 billion to R73 billion (at 

constant 2010 prices). The 
communication sector contribution to 

South African GDP was 2.5% in 
2013, up 0.1% from 2010.  

Source: StatsSA Q3 GDP data, 2011-2014. Note: 2014 data will only be published in March 2016. 
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Employment in the ICT sector 
 

According to StatsSA, the ICT sector employed 335 000 people in the 3rd quarter of 
2015. Less than a third (31%) of the employees in the ICT sector were female. 

 
As can be seen in the figure below, more than a third worked in computer software 
and services while just less than a third worked in telecommunication services. 

 
2.2 ICT employment by industry sector, Q3 2015 

 
Source: StatsSA Labour Force Survey 3rd Q, 2015. 
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3. ICASA SECTOR DATA 
This section of the report presents the aggregated data from the questionnaires 
received in January 2016, from sixty-one ECNS and/or ECS licensees, which reported 

on telecommunications, four private and four community television broadcasters and 
the South African Post Office (SA Post Office).3 

 
As of the 30th September 2015 there were: 

 Five hundred and thirty nine (539) Electronic Communications Network 
Services (ECNS) Licensees and 476 Electronic Communications Services 
(ECS) Licensees registered with ICASA4 

 A total of eighteen TV broadcasting licensees; comprising of four free-to-
air TV licensees (e.tv and SABC 1, 2 & 3), five community TV licensees 

and nine subscription TV licensees. 
 Seventy-four unreserved postal providers, with the SA Post Office being 

the only reserved postal provider registered with ICASA 

 
Revenue for the three sectors that ICASA regulates  

 
3.1 Total revenue of 3 sectors, R million, for the 12 months ending 30th September 

2015 

 

 
The total revenue reported for the 

three sectors that ICASA regulates, 
namely telecommunications, 
broadcasting and the reserved postal 

sector, amounted to close to R181.3 
billion for the 12 month period ending 

the 30th September 2015, with the 
telecommunications sector 
contributing 81% of that. 

Source: ICASA Electronic Communications, Broadcasting and Postal Questionnaires, January 2016 

                                       

3 See Appendix 2 for definitions and Appendix 3 for table of aggregated data 
4 Licensees have received a licence, have to paid their annual licence fees, and/or have returned 

their compliance reports to ICASA as required. Whilst a significant number of licences have been 
granted by ICASA since 2008, very few are productive and actively contributing to the sector or 
in compliance with their licence obligations 
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Employment for the three sectors that ICASA regulates 
 

As of the 30th September 2015, the total number of employees reported for the three 
sectors that ICASA regulates was 58 411, with forty-one percent (41%) being 

female. As can be seen in the figure below, the telecommunications sector employed 
fifty-three percent (53%). Thirty-seven percent (37%) of all people employed in the 
telecommunications sector were females whereas the corresponding ratio for the TV 

broadcasting sector was 48% and the SA Post Office 45%.  
 
3.2 Total employment by gender of 3 sectors, as of 30th September 2015 

  
Source: ICASA Electronic Communications, Broadcasting and Postal Questionnaires, January 2016 



 

© ICASA’s report on the state of ICT sector in SA            - 6 -          March 2016 

 

4. TELECOMMUNICATIONS SECTOR 
The telecommunications market in South Africa is primarily comprised of the 
well-known ICT companies Telkom and Neotel, who are mainly fixed line or 

fixed wireless providers, and Vodacom, MTN, and Cell C, who are mainly cellular 
providers. Less well known but also significant contributors to this market, 
either in the form of services or infrastructure, are companies such as 

Broadband Infraco, Dark Fibre Africa, Internet Solutions (part of Dimension 
Data), MWEB, Afrihost, and Vox Telecoms. This short list ignores the longer list 

of internet service providers and companies offering bundles of various services 
with or without infrastructure.   

 

Telecommunication investment  
 

Total investment in telecommunication services, also referred to as annual 
capital expenditure, consists of investment during the 12-month period ending 

30th September 2015 in telecommunication services (including fixed, mobile 
and internet services) for acquiring or upgrading property and networks. Total 
annual investment in telecommunication services in South Africa was close to 

R24 billion. As can be seen in the figure below, investment in mobile networks 
makes up 68% of the total.  

 
4.1 Telecommunication investment, 12 months ending 30 September 2015  

(R million) 

 
Source: ICASA Electronic Communications Questionnaire, January 2016. 
Includes annual investment in fixed-telephone services; fixed (wired)-broadband services; mobile communication 
services; and other investment in telecommunication services.  
Excludes expenditure on research and development (R&D), annual fees for operating licences and the use of radio 
spectrum, and investment in telecommunication software or equipment for internal use. 
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Telecommunication sector revenues  
 

4.2 Telecommunications revenue, for the 12 months ending 30 September 2015           

(R million) 

 

 

Total telecommunications revenue was 
just over R147 billion, for the 12 
months ending 30 September 2015.  

The figure segments this by 
telecommunications (retail) services 

revenue of R108 billion and other 
revenue of R39 billion.  

 
 

Source: ICASA Electronic Communications Questionnaire, January 2016 
Note: Includes revenues from: telecommunication services earned from retail fixed-telephone, mobile-cellular, 
internet and data services offered by telecommunication operators (both network and virtual, including resellers) and 
interconnection, equipment sales and any other revenue 

 
Total telecommunication (retail) services revenue 
 

Total reported telecommunications (retail) services revenue was R108 billion for 
the 12 months ending 30th September 2015, and as seen in the figure below, 

mobile voice services contributed 39% and mobile data services 28% to total 
revenues. 
 
4.3 Telecommunication (retail) services revenue, 12 months ending 30 September 

2015 (R million) 

  
Source: ICASA Electronic Communications Questionnaire, January 2016 
Note: Excludes interconnection revenue, equipment sale revenue and any other revenue 
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Fixed line services revenue 
 

The reported fixed line revenue for the 12-month period ending the 30th 
September 2015 was R29.4 billion, and as can be seen in the figure below, 

fixed line voice revenue made up fifty-four percent (54%) of that.  
 
4.4 Fixed line services revenue, 12 months ending 30 September 2015 (R million) 

 

Source: ICASA Electronic Communications Questionnaire, January 2016 
This includes revenue from:  

 Fixed line voice services, including: retail fixed-telephone services; fixed-telephone subscription charges; 
and fixed-telephone calls 

 Fixed line internet services including: fixed (wired) internet revenue and other (wireless) broadband services 
revenue 

 Other fixed line services including: leased lines; and fixed value-added telecommunication services 
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Fixed line voice revenue 
 

Fixed line voice revenue for the 12-month period ending the 30th September 2015 
was R15.8 billion, and as can be seen in the figure below, fixed line subscription 

charges made up 53% and fixed line calls another 45% of the total. 
  
4.5 Fixed line voice revenue, 12 months ending 30 September 2015 (R million) 

 
Source: ICASA Electronic Communications Questionnaire, January 2016 

This includes revenue from:  
 Fixed-telephone connection charges refers to retail revenue received for connection (installation) of fixed- 

telephone services. This may include charges for transfer or cessation of services. 
 Fixed-telephone subscription charges refers to revenue from recurring charges for subscriptions to the PSTN, 

including internet access if it cannot be separated from fixed-telephone. 
 Fixed-telephone calls refers to retail fixed-telephone revenue received from charges for local, national long-

distance and international calls.  

 
 
Total fixed internet revenues  

 
4.6 Fixed internet revenue, 12 months ending 30 September 2015 (R million)  

 

 
The reported fixed internet revenue 

for the 12-month period ending the 
30th September 2015 was 
R10.6 billion, with fixed (wired) 

broadband services making up 79% 
of that. 

Source: ICASA Electronic Communications Questionnaire, January 2016 
This includes  

 Fixed (wired) internet revenue from the provision of high-speed (at least 256 Kbit/s) data connectivity and 
related services over fixed (wired) infrastructure. It includes services such as DSL, cable modem and FTTH.  

 Other (wireless) broadband retail revenue from the provision of high-speed (at least 256 kbit/s) data 
connectivity and related services over a wireless infrastructure such as satellite or terrestrial fixed wireless 
broadband infrastructures. Excludes broadband revenue provided through mobile cellular services. 
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Total mobile services revenue  
 

Mobile services revenue for the 12 months ending the 30th September 2015 
was R78.8 billion, and as can be seen in the figure below, mobile voice revenue 

made up 53% and mobile data another 38% of the total. 
 
4.7 Mobile services revenue for the 12 months ending 30 September 2015 

 (R million) 

 

 
Source: ICASA Electronic Communications Questionnaire, January 2016 
This includes retail mobile revenue from: the provision of voice services from national and international calls; 
outbound roaming abroad; mobile data; and text messaging and multimedia messaging (SMS and MMS) and any 
other mobile revenue. 
Note: Excludes equipment revenue and termination (interconnection) revenue and any other revenue categories e.g. 
other wholesale services. 

 
Total internet revenue 

 
4.8 Total internet revenue, for the 12 months ending 30 September 2015 (R 

million)  

 

 
 

Total internet revenue reported for 
the 12 months ending the 30th 
September 2015 was R40.8 billion, 

and as can be seen in the figure, 
mobile data made up close to three 

quarters of that. 

Source: ICASA Electronic Communications Questionnaire, January 2016 
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Other telecommunications revenue 
 
4.9 Other telecommunications revenue, 12 months ending 30 September 2015 

(R million)  

 

 
 
Other telecommunications revenue 

reported for the 12 months ending 
the 30th September 2015 was 

R39.1 billion, and as can be seen in 
the figure, equipment sales made 
up close to two-thirds of that. 

Source: ICASA Electronic Communications Questionnaire, January 2016 
This includes: 

 Interconnection revenues from terminating voice and messaging traffic coming from outside the operator's 
own network 

 Equipment revenue from equipment sales 
 Any other revenue which could include: wholesale revenues, excluding termination rates; IT type services;    

 
 
 

Telecommunications subscriptions  
 
This section of the report covers fixed voice, mobile voice, and broadband and 

mobile data subscriptions. 
 

Fixed line subscriptions 
 
Fixed telephone subscriptions refer to the sum of active analogue fixed-

telephone lines, Voice-over-IP (VoIP) subscriptions, fixed wireless local loop 
(WLL) subscriptions, Integrated Services Digital Network (ISDN) voice-channel 

equivalents and fixed public payphones.  
 
The number of fixed line subscriptions reported as of the 30th September 2015 

was 3 846 332, with the vast majority consisting of analogue fixed-telephone 
subscriptions. 
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4.10 Fixed line subscriptions, as of the 30th September 2015 

 
Source: ICASA Electronic Communications Questionnaire, January 2016 
Note that the number of VoIP subscriptions is understated as not all players’ subscriber numbers have been provided.  
 
 
 
 

Mobile cellular subscriptions 
 

Mobile cellular telephone subscriptions refer to the number of subscriptions to a 
public mobile telephone service that provide access to cellular technology.  
 

Mobile cellular telephone subscriptions that use prepaid refills are subscriptions 
where, instead of paying an ongoing monthly fee, users purchase blocks of 

usage time. Only active subscriptions should be included (those used at least 
once in the last three months for making or receiving a call or carrying out a 
non-voice activity such as sending or reading an SMS or accessing the 

internet). 
 

Mobile cellular postpaid subscriptions include top up bundles, where subscribers 
are billed after their use of mobile services, at the end of each month, as well 
as machine-to-machine (M2M) subscriptions.  
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4.11 Prepaid and postpaid mobile cellular subscriptions, as of the 30 September 

2015  

 

 
The number of reported mobile 

subscriptions as of the 30th 
September 2016 was 86 985 183, of 
which prepaid made up 83%. 

Top up bundles were included in the 
14 561 818 postpaid mobile cellular 

subscriptions, as well as 4 357 508 
(30%) machine-to-machine 
subscriptions. 

 

Source: ICASA Electronic Communications Questionnaire, January 2016. Note: The definition of prepaid subscribers 
is adopted from the ITU definition of 3-month active subscribers. Some South African operators do not have this 
metric available but rather count SIMs that have not been disconnected within a 90 day window implying that the 
number may be overstated according to the strict definition. Top up bundles and machine-to-machine subscriptions 
were included in postpaid mobile cellular subscriptions. 

 
Internet and data subscriptions 
 

As of the 30th September 2015 the total number of reported fixed, wireless and 
mobile internet subscriptions was 47 726 307. As can be seen in the figure 

below, mobile data subscriptions make up 97% of that, including handset data 
usage.  

 

4.12 Total internet and data subscriptions, as at 30 September 2015 

 
Source: ICASA Electronic Communications Questionnaire, January 2016 
Note: All LTE connections are included in ‘mobile’. There is room for the definition of ‘mobile broadband subscriptions’ 
to be improved in subsequent reports, noting that it was not possible to accurately distinguish between handset data 
usage and mobile data usage on other devices, or alternatively to distinguish SIMs used for both voice and data from 
SIMs dedicated to data usage. It was also necessary to count total internet subscriptions rather than ‘broadband’ 
subscriptions, as it was not possible to accurately break out ‘narrowband’ internet, albeit this is now a small minority 
of total internet subscriptions. ‘Wireless broadband’ number may be incomplete in respect of some players, especially 
those operating in unlicensed spectrum bands.  
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Network traffic 
 
This section highlights usage of operator networks in terms of traffic volumes. 

 
Fixed line voice traffic 

 
For the 12 months ending the 30th September 2015, local fixed line traffic 
was 12.5 billion minutes. The figure below breaks the traffic down into more 

detail with fixed to mobile traffic accounting for 41% of all traffic.  
 
4.13 Fixed line voice local traffic, in minutes, for the 12 months ending on 30 

September 2015 

 
 

Source: ICASA Electronic Communications Questionnaire, January 2016 

 
International incoming and outgoing fixed telephone traffic  
 

For the 12 months ending the 30th September 2015, international incoming and 
outgoing fixed line traffic combined was 565.7 million minutes, with incoming 

contributing 57% and outgoing the balance of 43%. 
 
Mobile voice traffic 

 
As can be seen in the figure below, for the 12 months ending on the 30 September 

2015, total reported mobile traffic was 82.9 billion minutes. As can be seen in the 
figure below, eighty percent (80%) of the local mobile traffic was traffic to same 
mobile network.  
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4.14 Mobile traffic, in minutes, for the 12 months ending on the 30th September 

2015 

  
Source: ICASA Electronic Communications Questionnaire, January 2016 
 

 
International incoming and outgoing mobile traffic  
 

For the 12 months ending the 30th September 2015, international incoming and 
outgoing mobile traffic combined was 2.5 billion minutes, with outgoing contributing 

72% and incoming 28 %.5 
 
Mobile data traffic  

 
For the 12 months ending the 30th September 2015, mobile data traffic was 

reported to be 188 665 Terabytes, and refers to download and upload traffic 
originated from mobile networks.  

International internet bandwidth 
 
International internet bandwidth reported was 326.2 Gigabits per second 

(incoming)6.  
 

 

 

 
 

 

                                       

5 The figure for international outgoing from mobile may be improved in subsequent reports. 
6 While a strong effort has been made to avoid double counting and to clarify definitions, noting the difference 
between ‘design capacity’, ‘lit capacity’, ‘sold capacity’ and ‘used capacity’ there remains scope for improvement with 
regard to data gathering on these indicators. The goal was to capture ‘used’ capacity, the narrowest of these 
classifications, but some reporting was on a broader classification such as ‘lit capacity’.   
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Average connection speed 
 
4.15 Average connection speed 

 
 

 

The South Africa Connect broadband 
policy calls for reaching a universal 

average download speed of 100 Mbps 
by 2030.7 Near-term targets call for 
5 Mbps by 2016. According to Akamai, 

average connection speeds in South 
Africa were 3.7 Mbps during the 3rd 

quarter of 2015.8 This is more than 
double the figure reached in the fourth 
quarter of 2010.  

Source: Akamai. 

 

 
Population coverage 
 
As of the 30th September 2015 the highest reported population coverage was: 

 98% for 3G and  
 53% for 4G/LTE.  

 
3G mobile broadband population coverage is almost ubiquitous in South Africa 
(98%), bearing in mind that this is for the mobile operator with the widest 

coverage. At least 55% of the population has the choice of three 3G mobile 
broadband operators. There is a need for all networks to accelerate mobile 

broadband coverage to enhance competition and choice for South African 
consumers.  
 

4G/LTE population coverage is significantly lower, with the operator with the 
widest coverage reporting that its signal reaches 53% of the population.  
 

                                       

7 http://www.gov.za/documents/electronic-communications-act-south-africa-connect-creating-

opportunity-ensuring-inclusion 
8 https://www.stateoftheinternet.com 
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Number portability 
 
Number portability refers to users being able to change operators while 
retaining their telephone number.  

 
4.16 Fixed and mobile number portability for the 13 months ending the 30th 

September 2015 

 

 
For the period of thirteen months:  

1 Oct ’14 – 30 Oct ’15, 85% of the 
1 240 330 numbers ported were 
mobile. The current regulatory 

framework for number portability 
excludes non-geographic numbers 

(e.g. toll-free numbers). 

Source: ICASA Electronic Communications Questionnaire, January 2016 

 
Persons employed in the telecommunications sector 
 
As of the 30th September 2015, the reported number of people employed in the 

telecommunications sector was 30 519, of which 11 173 (37%) were female. 
 
4.17 Persons employed in the telecommunications sector, by gender, as of the 30th 

September 2015 

 
Source: ICASA Electronic Communications Questionnaire, January 2016 
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Household telecommunications penetration 
 
This section reviews access to telecommunications services based on data from 
the annual General Household Surveys carried out by StatsSA. 

 
4.18 Percentage of households with a landline 

 
 

 
Household access to fixed telephone 
lines has been declining due to the 

popularity of mobile phones. Homes 
with landlines dropped by 3.9 

percentage points between 2010 and 
2014.  

Source: StatsSA GHS, special tabulation 
 
 
4.19 Percentage of households with cellular telephone 

 
 

 
Cellular telephones are becoming 

ubiquitous in South African 
households. The share of households 

with a cellular telephone rose by 7.3 
percentage points between 2010 and 
2014 reaching 95.7% in 2014.   

Source: StatsSA GHS, special tabulation 
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4.20 Percentage of households with a telephone, 2014 

 
 

 

The overwhelming majority of 
households have only a cellphone 

(83%). Just 13% have both a landline 
and cellphone and hardly any 
households have only a landline 

(0.2%). Just 4.1% of households 
reported not having any type of 

telephone.  

Source: StatsSA GHS, 2014 
 
 
4.21 Percentage of households with at least one member having access to or using 

the internet 

 
 

 

Almost half (48.7%) of South African 
of households had at least one 

member who used or had access to 
the internet in 2014, up almost 16 

percentage points since 2011. Internet 
connections in households were 
10.9%, a figure that has barely 

changed since 2011.  
This means that the vast majority of 

internet users access the internet 
elsewhere (not at home), or by using 
a mobile device. 

Source: StatsSA GHS, special tabulation 
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4.22 Internet access services used at home (as % of households with at least one 

member using/having access to internet), 2014 

 
 

 
Over three-quarters of households 

with internet access use mobile 
broadband (76%) to access the 
internet. Fixed broadband is used by 

just over one-fifth (22%). Dial-up or 
internet speeds less than broadband 

account for 6% of internet access.  

Source: StatsSA GHS, 2014 
 

 
4.23 Main reason for not having internet access at home, 2014 

 
 

 
The main reasons for not having 
internet access at home relate to lack 

of interest and skills. Almost three-
quarters (72%) of those surveyed 

reported that they did not have 
internet access at home for these 
reasons. Over a fifth (22%) reported 

that the cost of equipment was too 
high while 3% reported that services 

charges were too high. These findings 
suggest that efforts are needed to 
increase digital literacy to overcome 

lack of skills and highlight the socio-
economic benefits of the internet to 

overcome lack of interest.  

Source: StatsSA GHS, 2014 
 
Some of the analysis is limited since it is not possible to observe trends or 

make some calculations where you need subscriptions from the previous 
period. 
 

It is intended that subsequent reports will also include analysis on minutes of 
use (MoU) and average revenue per user (ARPU). 
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5. TELEVISION BROADCASTING 
ICASA’s mandate for regulation of broadcasting services is derived primarily 
from section 192 of the Constitution of the Republic of South Africa Act, No. 

108 of 1996 (the Constitution). Section 192 of the Constitution provides for the 
establishment of an independent authority to regulate broadcasting in the 

public interest, to ensure fairness and a diversity of views broadly representing 
South African society. ICASA’s operational mandate in this regard is derived 

from chapter 9 of the Electronic Communications Act No. 36 of 2005 (the ECA) 
and operations are derived from the Broadcasting Act No. 4 of 1999 (the 
Broadcasting Act).   

 
The latter Act amended the Independent Broadcasting Authority (IBA) Act of 

1993, which sought to clarify the powers of the Minister and the regulator with 
regard to the broadcasting sector.  
 

The Broadcasting Act called for a new Broadcasting Policy that will, among 
others, contribute to democracy, development of society, gender equality, 

nation building, provision of education and strengthening the spiritual and 
moral fibre of society. 
 

Whilst the number of television licensees is relatively small, ICASA has licensed 
a significant number of sound broadcasting licensees within the commercial and 

community categories. In recent years, ICASA has made more licences 
available in commercial categories. A moratorium was imposed on the award of 
community licences in late 2015, pending a review of the spectrum allocated to 

these licensees. 
 

Television licenses are issued either for public (e.g. South African Broadcasting 
Corporation), commercial (free-to-air or subscription), or community television. 

The biggest commercial television broadcasters are Multichoice and eTV.   

Channel providers do not require licensing unless they also broadcast their own 
channels. Channels must however, be approved by ICASA. 

 
Channel providers do not require licensing unless they also broadcast their own 

channels. Channels must however, be approved by ICASA. The biggest 
television broadcasters are Multichoice, SABC and eTV. Sentech SA SOC Ltd is 

the primary signal distributor for the broadcasting sector. Broadcasters may 
distribute their own signals provided they also hold an electronic 
communications network service licence (ECNS licence). 

 
ICASA’s regulatory mandate over the broadcasting sector extends to and 

regulates the following:   
 Advertising, Infomercial & Programme Sponsorship 
 Code of Conduct for Broadcasting 

 Digital Migration 
 Internet Protocol Television (IPTV) 

 Local Content 
 Must Carry Regulations 
 Ownership & Control 
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 Party Election Broadcasts, Political Advertisement 
 Prescribed Annual Contributions of Licensees 

 Self Help Stations 
 Sports Broadcasting Rights 

 Subscription Broadcasting 
 Terrestrial Broadcasting Frequency Plan 
 Under-Serviced Areas Definition Regulations 

 

TV broadcasting revenues 
 
South African television broadcasting revenue was R28.7 billion for the 12-

month period ending September 2015, and as can be seen in the figure below, 
TV subscription revenue made up just over three-quarter (76%) of that. 
  
5.1 TV broadcasting revenues for the 12-month period ending the 30th 

September 2015 

 
Source: ICASA Broadcasters Questionnaire, January 2016 
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TV broadcasting employment  
 
5.2 People employed in TV broadcasting, by gender, as of the 30th September 2015 

 

 

 
As of 30th September 2015 it was 
reported that 4 751 people worked in 

the TV broadcasting sector.  
Note: This largely applies to TV in South 

Africa and it is estimated that about 
another 7 000 people are employed by 
companies in South Africa that also 

transmit TV channels internationally. 

Source: ICASA Broadcasters Questionnaire, January 2016 

 

 
 

TV access 
 

5.3 Households with television 

 
 

 
Just over four in five South African 

households have a television set, a 
figure that has only slightly 

increased since 2012.  
 

Source: StatsSA GHS, 2011-2014 

 

It is intended that subsequent reports will explore the TV broadcast sector in a bit 
more detail e.g. the impact of the local content regulations on investment in local 

content production industry; advertising revenue share between different categories 
of TV broadcasters (e.g. free to air vis-à-vis subscription), etc. 
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6. RESERVED POSTAL SERVICES 
The Postal Services Act No. 124 of 1998 (Postal Services Act) provides for the 
regulation of postal services in the public interest. According to the Act, an 

operator needs to be invited by the Minister to provide services within the 
reserved area. Currently the South African Post Office (SA Post Office) holds a 
25-year licence and is the only operator licensed to provide services within the 

reserved area.  
 

SA Post Office was issued a licence by ICASA i.e. an Amended Reserved Postal 
Services Licence issued in terms of Notice 149 of 2012, effective retrospectively 
from 20 October 2008. The licence provides for the exclusive provision of 

reserved postal services by SA Post Office, subject to the review of such 
exclusivity by the Minister of Communications9 every five years or such shorter 

period as the Minister may determine. Though no review has been undertaken 
the exclusivity period was extended on a yearly basis when it expired after the 
initial 5 year period.10  

 
The SA Post Office is mandated through a Universal Service Obligation (USO) 

imposed in terms of its licence agreement to provide postal, and 
communication services to all South Africans at affordable prices. This mandate 
charges the regulator, ICASA, with ensuring the provision of universal services 

and managing the performance of the SA Post Office through the licence 
agreement.  

 
Schedule 2(1) of the Postal Services Act defines Unreserved Postal Services as 
including items listed below: 

 All letters, postcards, printed matter, small parcels and other postal 
articles that fall outside the ambit of the reserved services set out in 

Schedule 1 up to and including thirty kilograms; 
 Courier services in respect of items mentioned in paragraph (a); and 
 Any other postal service that falls outside the ambit of the reserved 

services as set out in Schedule 1. 
 

Operators wanting to operate within the unreserved area must apply for a 
registration certificate with the regulator. SA Post Office is also required to 
register in order to provide unreserved postal services. When issuing a licence 

or registration certificate ICASA may impose certain terms and conditions. 
 

ICASA provides registration certificates for unreserved postal services (Courier 
Service) issued in terms of section 20 of Postal Services Act. 

                                       

9 now Minister of Telecommunications and Postal Services 
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SA Post Office remains a monopoly entity in the reserved mail business, which 
constitutes the biggest component of its business. The global trend has seen a 

steady decline in letter mail volumes as other forms of communication pervade 
the market. The postal industry has been going through a major transformation 

to adjust to structural changes in its core mail business, for a number of years, 
which has seen declines in revenue and volumes.  
 

Only the SA Post Office (reserved postal services) was sent a questionnaire and 
was included in this report. Subsequent reports will include the unreserved 

postal services. 
 

SA Post Office revenue 
 

SA Post Office’s revenue was R5.3 billion for the 12 months ending 30th 
September 2015 with postal services still making up two-thirds of the revenue. 

 
6.1 SA Post Office distribution of revenue, 12 months ending September 2015 

 
Source: ICASA Postal Questionnaire, January 2016 
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SA Post Office employment 
 
6.2 Persons employed in SA Post Office, by gender, as of the 30th September 2015 

 

 

As can be seen in the figure, as 
of the 30th September 2015, SA 
Post Office employed 22 671 

people of which 45% were 
female. 

 

Source: ICASA Postal Questionnaire, January 2016 

 
SA Post Office postal access 
 
SA Post Office reported that as of the 30th of September 2015 it had 2 448 
points of presence.  

 
In order to fulfil its mandate in terms of the USO, a strategic priority for the SA 

Post Office includes rolling out new addresses and points of presence in rural 
and under-serviced areas. This requirement is aligned to enabling the 

Government’s National Development Program for 2030. 
 
Households with access to postal services 

 
The figure below firstly, shows that the percentage of households that reported 

that they did not receive any mail has increased relatively consistently from 
11.7% in 2004 to 22.5% in 2014.  
 

Secondly, the percentage of households that received post through a third party 
like neighbours or relatives, a shop, or a tribal or traditional authority, has 

decreased continuously from 18% in 2004 to 13.5% in 2014. The percentage of 
households that received their post mainly through work has also declined over 
the reference period.  

 
Thirdly, postal delivery to a postbox also dropped from 22.7% in 2004 to 13.1% 

in 2014. 
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6.3 Households with access to postal services 

 
Source: StatsSA GHS 2004-2014 
 
 

It is intended that subsequent reports will also include data (employment, revenues 

etc.) by other postal services providers such as the entities registered with ICASA as 
players in the unreserved postal services sector. 
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7. BENCHMARKING SOUTH AFRICA 
It is insightful to track South Africa's ICT progress compared to other countries 
to have a better understanding of how it is performing internationally. Two 

approaches are used to carry out this analysis. The first reviews South Africa's 
rankings in popular digital indexes. The second compares South African key ICT 
indicators to other peer countries.   

 

Indexes from WEF & ITU  
 
7.1 South Africa NRI score and rank 

 
 

 
The World Economic Forum (WEF) 

publishes an annual Network Readiness 
Index (NRI) measuring the performance 

of economies in leveraging information 
and communication technologies to boost 
competitiveness and well-being. South 

Africa's score has been stagnant over the 
last four years and consequently its world 

ranking dropped five positions between 
2014 and 2015, from 70th to 75th (out of 
143 economies). While South Africa is 

deemed to be performing well in its NRI 
environment and average in usage, it is 

lagging in terms of readiness and 
impact.11 

Source: WEF NRI, 2012- 2015 

 
 
 

 
 

                                       

11 http://www3.weforum.org/docs/WEF_SouthAfrica.pdf 



 

© ICASA’s report on the state of ICT sector in SA            - 29 -          March 2016 

7.2 South Africa IDI score and rank 

 
 

 

The International Telecommunication 
Union (ITU) ICT Development Index (IDI) 

is a composite index that combines 11 
indicators into one benchmark measure 
that can be used to monitor and compare 

developments between countries and 
over time.12 Although South Africa's score 

increased by roughly a third between 
2010 and 2015, from 3.7 to 4.9, this was 
insufficient to have any impact on its 

world rank which remained the same 
(88th).  

Source: ITU IDI 2010-2015 

 

Comparison with peers 
 

A group of peer countries has been selected to benchmark South Africa's ICT 
performance to. This includes the other "BRICS" countries (Brazil, Russia, India and 
China), neighboring countries with adequate data (Botswana, Namibia and 

Zimbabwe) and upper-middle-income peers (Malaysia, Mauritius and Peru). 
Comparisons are based on the core indicators on ICT infrastructure and access and 

usage by individuals and households identified by the Partnership on Measuring ICT 
for Development.13 Note that data has been sourced from various organizations and 
therefore the figures for South Africa may not be the same as those compiled by 

ICASA.  
 

 
 
 

 
 

 
 
 

 
 

 
 
 

                                       

12 http://www.itu.int/net4/ITU-D/idi/2015/ 
13 Partnership on Measuring Information and Communication Technology for Development. 2014. 
Report of the Partnership on Measuring Information and Communication Technology for 
Development: Information and Communications Technology Statistics. New York City: United 
Nations. http://unstats.un.org/unsd/statcom/doc14/2014-8-ICT-E.pdf. 
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Core indicators on ICT infrastructure and access 
 
7.3 Fixed broadband subscriptions (per 100 people), 2014 

 
 

 

 
There is a noticeable gap in fixed 
broadband penetration among the 

peer countries. Around half have rates 
of over ten. The only African country 

with a penetration of over 10 is 
Mauritius at 14.6. South Africa is 
ranked 7th among the peer countries, 

above the other African countries but 
with a penetration level that is more 

than five times less the highest 
ranking country Russia.  

Source: ITU. 
 

 

7.4 Mobile broadband subscriptions per 100 people, 2014 

 
 

 

 
Data for mobile broadband penetration 

have been sourced from the global 
mobile operator industry association 
GSMA.14 With 51 mobile broadband 

subscriptions per 100 people, South 
Africa ranks 5th among the peer 

countries.  

Source: GSMA Intelligence. 

 

 

 

                                       

14 https://gsmaintelligence.com 
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7.5 Average internet connection speed (Mbps), Sep. 2015 

 
 

 

 
Data for internet speeds have been 

sourced from Akamai (note that data 
is not available for all countries).15 
With an average internet connection 

speed of 3.7 Mbps, South Africa ranks 
5th among the peers for which data is 

available. Russia is top ranked, with a 
speed of 10.2 Mbps, more than 2.5 
times faster than South Africa.  

Note: Data not available for all countries. Source: Akamai. 
 
 
7.6 Mobile cellular monthly basket, 2014 

 
 

The ITU uses a basket approach to 
calculate mobile cellular telephone 

prepaid prices per month. The basket 
is based on a mix of on-net and off-
net calls at different times of the day 

as well as text messages. Prices are 
expressed in both actual and nominal 

terms. In respect to the price of 
telephone service, it is expressed 

using purchasing power parity (PPP) 
exchange rates, which adjusts for 
different levels of economic 

development. South Africa has the 
third highest monthly mobile basket 

price at US$21 (at PPP). However, in 
relative terms, South Africa ranks 6th 
with the basket accounting for 1.7% of 

gross national income (GNI) per 
capita.  

Source: ITU. 

 
 

 
 
 

 
 

 
 

                                       

15 https://www.stateoftheinternet.com 
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7.7 Fixed broadband internet prices per month, 2014 

 
 

 

 
The ITU fixed broadband price basket 

is based on a speed of at least 256 
kbps. However, entry-level speeds and 
data caps vary widely among countries 

and these are not accounted for in the 
basket. South Africa ranks third 

among the comparator countries in 
relative terms with a 2 Mbps plan 
including a 10 GB data allowance 

amounting to 2.5% of Gross National 
Income per capita.  

Source: ITU. 
 
 
7.8 Mobile broadband internet prices per month, 2014 

 
 

 

 
The ITU mobile broadband price 
basket is based on a prepaid handset 

subscription with at least 500MB data 
allowance. South Africa ranks 6th 

among the peer countries with the 
basket amounting to 1.5% of per 
capita Gross National Income.  

Note: Prepaid handset plan with at least 500MB monthly data allowance. Source: ITU. 
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Core indicators on ICT usage by individuals and households 
 
7.9 Individuals with mobile phone (% of surveyed population), 2014 

 
 

 

 
South Africa ranks in the middle among 
peer countries in terms of the 

proportion of individual mobile cellular 
ownership/use a mobile cellular 

telephone. Its rate of 86% of 
individuals owning a mobile phone is 
close to other African countries 

(Zimbabwe, Botswana and Mauritius). 
South Africa lags the leader China by 

11 percentage points.  

Source: ictDATA.org. 

 
7.10 Internet use (% of surveyed population), 2014 

 

 
 

StatsSA does not survey individual 
internet usage but rather compiles data 

on the percentage of households where 
at least one member uses or has 
access to the internet. Therefore, data 

on individual internet use is sourced 
from the South African Audience 

Research Foundation (SAARF). Their 
survey found that 43.5% of South 
African adults (age 18+) used the 

internet in the last year.16 This places 
South Africa 7th out of the 11 peers. 

The figure is a little less than Mauritius 
and Namibia but significantly higher 
than Botswana and Zimbabwe. It is the 

fourth lowest among the five BRICS.  

Note: * 2013. Source: ictDATA.org. 

                                       

16 http://www.saarf.co.za/AMPS/Internet.pdf 
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8. CONCLUSION 

 

This is the first annual report on the state of the ICT sector to be published by 
the Authority. As such, report is qualified by the following limitations:  

 Trends from previous periods are not included as the report is the 
baseline.  

 It does not cover every significant indicator on performance of the sector. 
For example, analysis of data pertaining to minutes of use (MoU), 
average revenue per user (ARPU) and devices penetration statistics has 

not been included in this report. These and other indicators will be 
covered in future reports. In this regard, whilst the ITU definitions were a 

good starting point, ICASA may in future decide to introduce other 
indicators and/or modify existing ITU indicator definitions to cover issues 
peculiar to South Africa as appropriate.  

 In particular, indicators specifically relevant to the South African context 
such as BBBEE considerations, the unreserved postal services and the 

impact of the local content regulations on investment made by the 
content production industry and advertising revenue share between 
different categories of TV broadcasters have not been covered in this 

report.   

Notwithstanding the above-mentioned limitations, the report provides valuable 

information on the three sectors regulated by ICASA.  The following highlights 
are worth noting:   

 The telecommunications sector generated revenues of about R147 billion, 

the TV broadcasting sector about R28 billion and the SA Post Office 
(which only covers reserved postal services) about R5 billion during the 

review period covered in terms of the report.  

 In total, the telecommunications sector, TV broadcasting sector and the 
SA Post Office employ about fifty-eight thousand people (with a gender 

split of twenty-three thousand females to thirsty five thousand males).  
The largest employer is the telecommunications sector, followed by the 

TV broadcasting sector and then the SA Post Office, respectively. 

 Telecommunications investment amounted to about R23 billion, with 

mobile communication services contributing R16 billion of that figure.  

 South Africa has about 86 million mobile cellular subscriptions, 
comprised of 72 million prepaid and 14 million postpaid subscriptions.  
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9. APPENDICES 
Appendix 1: ICASA questionnaire respondents, January 2016 
ICASA questionnaire respondents, January, 2016 

Electronic Communications Licensees 

1 Afrihost (Pty) Ltd 

2 Amobia Communications (Pty) Ltd 

3 AT&T South Africa (Proprietary) Limited 

4 Axxess DSL 

5 Backspace Technologies (Pty) Ltd 

6 BitCo 

7 Border Internet PTY LTD 

8 Broadband Infraco  

9 BT Communications Services South Africa (Pty) Ltd 

10 BushGuru CC 

11 Cell C 

12 CipherWave Storage Solutions Africa (Pty) Ltd  

13 Comsol Networks (Pty) Ltd 

14 Conekt Business Group (Pty) Ltd 

15 Connection Telecom (Pty) Ltd 

16 Converged Telecoms (Pty) Ltd 

17 Depari Investments cc 

18 Dube Tradeport Corporation  

19 East Coast Access 

20 Echotel (Pty) Ltd t/a Echo Service Provider 

21 EOH MTHOMBO (PTY) LTD 

22 Equant South Africa (Pty) Ltd. 

23 Fulloutput 1086 cc 

24 GVSC Communications SA (Pty) Ltd 

25 Hymax Talking Solutions (Pty) Ltd 

26 Huge Telecoms 

27 ICTel 

28 ICTGlobe Management (Pty) Ltd 

29 Internet Solutions 

30 KCS GROUP (PTY) LTD 

31 Kliq (Pty) Ltd 

32 Letaba Wireless Internet 

33 LinkAfrica (Pty) Ltd 

34 Liquid Telecommunications Operations SA (Pty) Ltd 

35 Moklet PTY Ltd 

36 MTN (PTY) LTD 

37 Multisource Telecoms (Pty) Ltd 

38 MWEB 

39 Mzanzi Lisetta Media & Printing CC 

40 Neotel (Pty) Ltd  
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41 Netwide Internet Services 

42 Network for Next Generation Pty Ltd and agents 

43 Olive Tree 

44 Pansmart/Mia 

45 Perlcom CC 

46 Saicom 

47 Sentech 

48 Sevenstone Investments 109 (Pty) Ltd ta Ntelecom 

49 SMS Portal (Pty) Ltd 

50 Telkom 

51 Tertiary Educations and Research Network of South Africa 

52 Traffic Corporate Communications (Pty) Ltd 

53 Tribal Zone Telecommunications (PTY) Ltd. 

54 Vangibuzz (Pty) Ltd t/a True Communications 

55 Virtual Card Acquiring TA Linkinc Telecommunications 

56 Vodacom Pty Ltd 

57 Vox Telecom Limited 

58 Vumatel (Pty) Ltd 

59 Wicotel CC 

60 Wireless Business Solutions (Pty) Ltd 

61 X-DSL Networking Solutions (Pty) Ltd 

Broadcaster Licensees 

1 Multichoice 

2 SABC 

3 e.tv  

4 TopTV 

5 Bay Community Television 

6 Cape Town Community Television 

7 Soweto Community Television 

8 My River 

Postal 

1 South African Postal Service 
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Appendix 2: Definitions of Telecommunications categories 

Definitions of Telecommunications categories 

Telecommunications sector 

The telecommunications sector comprises fixed and mobile telecommunications services as well 

as the provision of Internet access.  

Total telecommunication investment 

Total annual investment in telecommunication services, also referred to as annual capital 

expenditure, refers to the investment during the financial year in telecommunication services 

(including fixed, mobile and Internet services) for acquiring or upgrading property and 

networks. Property includes tangible assets such as plant, intellectual and non-tangible assets 

such as computer software. The indicator is a measure of investment in telecommunication 

infrastructure in the country, and includes expenditure on initial installations and additions to 

existing installations where the usage is expected to be over an extended period of time. It 

excludes expenditure on research and development (R&D), annual fees for operating licences 

and the use of radio spectrum, and investment in telecommunication software or equipment for 

internal use. 

Annual investment in fixed-telephone services 

Refers to investment in fixed-telephone services for acquiring and upgrading property and 

networks within the country. This refers to annual investment in assets related to fixed-

telephone networks and the provision of services. 

Annual investment in fixed (wired) broadband services 

Refers to investment in fixed (wired)-broadband services for acquiring and upgrading property 

and networks within the country. This refers to annual investment in assets related to fixed 

(wired)-broadband networks and the provision of services. 

Annual investment in mobile communication services 

Refers to investment in mobile services for acquiring and upgrading property and networks 

within the country. It should include investments made for mobile-broadband services. This 

refers to annual investment in assets related to mobile communication networks and the 

provision of services. It should include investment in mobile-broadband networks. 

Other annual investment in telecommunication services 

Refers to investment in other telecommunication services, such as fixed wireless-broadband, 

satellite and leased lines. 

Total telecommunications revenue 

The aggregated revenue includes the total telecommunications services revenue and any other 

revenue. 

Total telecommunication services revenue 

The sum of revenue from all telecommunication services (in local currency at current prices). 

Revenue from all telecommunication services refers to revenue earned from retail fixed-

telephone, mobile-cellular, Internet and data services offered by telecommunication operators 

(both network and virtual, including resellers) offering services within the country during the 

financial year under review. It includes retail revenues earned from the transmission of TV 

signals, but excludes revenues from TV content creation.  Exclude: (i) wholesale revenues (e.g. 

termination rates), (ii) revenues from device sales and rents, (iii) VAT and excise taxes. Any 

deviation from the definition should be specified in a note, including clarifications on what TV 

revenues are included/excluded (e.g. IPTV, cable TV, pay satellite and free-to-air TV). 

Total fixed line services revenue 

This aggregate value is defined as the sum of Fixed line voice revenue, Fixed (wired) internet 

revenue, Other fixed (wireless) broadband revenue and Other fixed telecommunications 

services revenue as defined below. 
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Total fixed line voice revenue 

Sum of revenue from retail fixed-telephone services refers to revenue received for the 

connection (installation) of fixed-telephone services, revenue from recurring charges for 

subscription to the PSTN and revenue from fixed-telephone calls. 

Revenue from fixed-telephone connection charges   

Revenue from fixed-telephone connection charges refers to retail revenue received for 

connection (installation) of fixed- telephone services. This may include charges for transfer 

or cessation of services. 

Revenue from fixed-telephone subscription charges 

Revenue from fixed-telephone subscription charges refers to revenue from recurring charges 

for subscriptions to the PSTN, including Internet access if it cannot be separated from fixed-

telephone. 

Revenue from fixed-telephone calls  

Revenue from fixed-telephone calls refers to retail fixed-telephone revenue received from 

charges for local, national long-distance and international calls.  

Fixed (wired) internet revenue 

Revenue from fixed (wired) Internet services refers to retail revenue received from the 

provision of fixed (wired) Internet services such as subscriptions, traffic and data 

communication. It excludes the provision of access lines used to connect to fixed (wired) 

Internet (such as fixed-telephone lines used to access DSL connections). This includes 

revenue from fixed (wired)-broadband services (previously a separate indicator under ITU 

code i7311_fb, but for reporting purposes here counted together with any small residual 

narrowband internet revenue in a single indicator, viz. fixed wired internet).  

Other (wireless) broadband services revenue 

Revenue from other wireless-broadband services refers to the retail revenue received from 

the provision of high-speed (at least 256 kbit/s) data connectivity and related services over 

a wireless infrastructure other than mobile cellular, such as satellite or terrestrial fixed 

wireless broadband infrastructures. 

Other fixed telecommunication services revenue, including leased lines revenue 

and fixed value-added telecommunication services 

Revenue from leased lines refers to retail revenue received from the provision of leased 

lines.  

Revenue from fixed value-added telecommunication services refers to the retail revenue 

generated by the telecommunication service sector for fixed value-added telecommunication 

services, such as call forwarding, itemized billing, conference calls and voice-message 

services.  

Value-added means additional services beyond the basic telephone service line rental and 

calls 

Other telecommunication revenue refers to any other retail telecommunication services 

revenue received but not accounted for elsewhere. 

Total mobile services revenue (retail) 

Revenue from mobile networks refers to retail revenue earned from the provision of mobile-

cellular communication services, including all voice, SMS and data (narrowband and 

broadband) services offered by mobile operators offering services within the country during 

the financial year under review. Revenues from value added services (e.g. premium SMS) 

should be included. Data reported should exclude: (i) wholesale revenues (e.g. termination 

rates), (ii) revenues from device sales and rents, (iii) VAT and excise taxes.  

Revenue from mobile voice services 

Refers to all mobile-cellular retail revenue from the provision of voice services. It includes 

voice revenues from national and international calls, but excludes revenues from roaming 

services. 
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Revenue from outbound mobile cellular roaming  

Refers to all mobile-cellular retail roaming revenue from own subscribers roaming abroad. It 

does not cover foreign mobile subscribers roaming into the country and international calls 

originating or terminating on the country’s mobile networks. 

Revenue from mobile data services 

Refers to revenue from the provision of non-voice services including messaging (other than 

SME and MMs), data and Internet services, including M2M/telemetry. It excludes other 

mobile-cellular services and wireless Internet access services not relating to mobile networks 

(e.g. satellite or terrestrial fixed wireless technologies). 

Revenue from text and multimedia messaging services  

Refers to revenue from text messaging and multimedia messaging (SMS and MMS). Some 

countries may account for this in different ways. For example, some mobile plans include 

free SMS or MMS that are liable to be classified as voice revenue rather than mobile-

messaging revenue. The treatment of premium messages – where users pay an additional 

amount over the regular messaging rate – can vary among operators, since they typically 

share the revenue with a premium-service provider. Operators may also include revenue 

from international messaging in other categories. The preference is to include all revenue 

earned by the operator from the provision of messaging services to retail customers.  

Other mobile services revenue 

Any other mobile revenue, like banking 

Total of any other revenue 

Sum of interconnection revenue, equipment sale revenue and any other revenue 

Interconnection revenues 

Revenues from terminating voice and messaging traffic coming from outside the operator's 

own network 

Equipment revenue 

Revenues from equipment sales 

Any other revenue 

Any other revenue which could include:  wholesale revenues, excluding voice termination 

(interconnection); IT type services; revenue of a capital nature. E.g. sale of assets or a 

business.    

Telecommunications employment  

Persons employed in full-time equivalents 

Persons employed in full-time equivalents refers to the total number of persons, in full-time 

equivalent (FTE) units, employed by telecommunication operators in the country for the 

provision of telecommunication services, including fixed-telephone, mobile-cellular, Internet 

and data services. This indicator excludes staff working in broadcasting businesses that offer 

only traditional broadcasting services. Part-time staff should be expressed in terms of full-

time staff equivalents (FTE). 

Telecoms employment- female 

Persons employed by all telecommunication operators, female should be expressed in terms 

of full-time staff equivalents. 

Telecommunication Subscriptions 

Fixed-telephone subscriptions  

Fixed-telephone subscriptions refers to the sum of active analogue fixed- telephone lines, 

voice-over-IP (VoIP) subscriptions, fixed wireless local loop (WLL) subscriptions, ISDN voice-

channel equivalents and fixed public payphones. This indicator was previously called Main 

telephone lines in operation. 

Analogue fixed-telephone lines  

Analogue fixed-telephone lines refers to the number of active lines connecting subscribers’ 

terminal equipment to the PSTN and which have a dedicated port in the telephone-exchange 
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equipment. It includes all postpaid lines and those prepaid lines that have registered an 

activity in the past three months. This term is synonymous with the terms ‘main station’ and 

‘direct exchange line’ (DEL) that are commonly used in telecommunication documents. 

VoIP subscriptions  

VoIP subscriptions refers to the number of voice-over-Internet protocol (VoIP) fixed-line 

subscriptions. It is also known as voice over broadband (VoB), and includes VoIP 

subscriptions through fixed wireless, DSL, cable, fibre optic and other fixed-broadband 

Internet platforms that provide fixed telephony using IP. It excludes software-based VoIP 

applications (e.g. VoIP with Skype using computer-to-computer or computer-to-telephone). 

Those VoIP subscriptions that do not imply a recurrent monthly fee should only be counted if 

they have generated inbound or outbound traffic within the past three months. 

Fixed wireless local loop subscriptions 

Fixed wireless local loop (WLL) subscriptions refers to subscriptions provided by licensed 

fixed-line telephone operators that provide ‘last-mile’ access to the subscriber using radio 

technology and where the subscriber’s terminal equipment is either stationary or limited in 

its range of use. 

ISDN voice-channel equivalents  

ISDN voice-channel equivalents refers to the sum of basic-rate and primary-rate voice-

channel equivalents (B-channel equivalents). Basic-rate voice-channel equivalents is the 

number of basic-rate ISDN subscriptions  multiplied by 2, and primary-rate voice-channel 

equivalents is the number of primary-rate ISDN subscriptions  multiplied by 23 or 30, 

depending on the standard implemented. 

Fixed public payphones 

Fixed public payphones refers to payphones that are available to the public using the fixed 

network. 

Mobile cellular subscriptions 

Mobile-cellular telephone subscriptions, by postpaid and prepaid Mobile-cellular telephone 

subscriptions refers to the number of subscriptions to a public mobile-telephone service that 

provide access to the PSTN using cellular technology.  

Prepaid mobile-cellular telephone subscriptions 

Refers to the total number of mobile-cellular telephone subscriptions that use prepaid refills. 

These are subscriptions where, instead of paying an ongoing monthly fee, users purchase 

blocks of usage time. Although the definition of prepaid subscribers from the ITU definition is  

3 month active subscribers (those used at least once in the last three months for making or 

receiving a call or carrying out a non-voice activity such as sending or reading an SMS or 

accessing the Internet), some South African operators do not have this metric available but 

rather count SIMs that have not been disconnected within a 90 day window, reporting, 

implying that the number may be overstated according to the strict definition. The indicator 

applies to all mobile-cellular subscriptions that offer voice communications. It excludes 

subscriptions via data cards or USB modems, subscriptions to public mobile data services, 

private trunked mobile radio, telepoint, radio paging and telemetry services.  

Postpaid mobile-cellular telephone subscriptions 

Refers to the total number of mobile-cellular subscriptions, including top up bundles, where 

subscribers are billed after their use of mobile services, at the end of each month. The 

postpaid service is provided on the basis of a prior arrangement with a mobile- cellular 

operator. Typically, the subscriber’s contract specifies a limit or allowance of minutes, text 

messages, etc. The subscriber will be billed at a flat rate for any usage equal to or less than 

that allowance. Any usage above that limit incurs extra charges. Theoretically, a subscriber 

in this situation has no limit on use of mobile services and, as a consequence, unlimited 

credit. M2M mobile-network subscriptions are included in postpaid subscriptions 

M2M mobile-network subscriptions  

M2M subscriptions  is a subset of postpaid mobile cellular subscriptions and refers to the 

number of mobile-cellular machine- to-machine subscriptions that are assigned for use in 

machines and devices (cars, smart meters, consumer electronics) for the exchange of data 
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between networked devices, and are not part of a consumer subscription. For instance, SIM-

cards in personal navigation devices, smart meters, trains and automobiles should be 

included. Mobile dongles and tablet subscriptions should be excluded. 

Internet and data subscriptions 

Fixed broadband subscriptions 

Fixed-broadband subscriptions refers to fixed subscriptions to high-speed access to the 

public Internet (a TCP/IP connection), at downstream speeds equal to, or greater than, 256 

kbit/s. This includes cable modem, DSL, fibre-to-the- home/building, other fixed (wired)-

broadband subscriptions, satellite broadband and terrestrial fixed wireless broadband. This 

total is measured irrespective of the method of payment. It excludes subscriptions that have 

access to data communications (including the Internet) via mobile-cellular networks. It 

should include fixed WiMAX and any other fixed wireless technologies. It includes both 

residential subscriptions and subscriptions for organizations. 

DSL Internet subscriptions  

Refers to the number of Internet subscriptions using digital subscriber line (DSL) services to 

access the Internet, at downstream speeds greater than or equal to 256 kbit/s. DSL is a 

technology for bringing high-bandwidth information to homes and small businesses over 

ordinary copper telephone lines. It should exclude very high-speed digital subscriber line 

(VDSL) subscriptions if these are provided using fibre directly to the premises. 

Fibre-to-the-home/building Internet subscriptions 

Refers to the number of Internet subscriptions using fibre-to-the-home or fibre-to-the-

building, at downstream speeds equal to, or greater than, 256 kbit/s. This should include 

subscriptions where fibre goes directly to the subscriber’s premises or fibre-to-the-building 

subscriptions that terminate no more than 2 metres from an external wall of the building. 

Fibre-to-the-cabinet and fibre-to-the-node are excluded. 

Other fixed (wired) broadband subscriptions  

Refers to Internet subscriptions using other fixed (wired) broadband technologies to access 

the Internet (other than DSL, cable modem, and fibre), at downstream speeds equal to, or 

greater than, 256 kbit/s. This includes technologies such as ethernet LAN, and broadband-

over-powerline (BPL) communications. Ethernet LAN subscriptions refer to subscriptions 

using IEEE 802.3 technology. BPL subscriptions refer to subscriptions using broadband-over-

powerline services. Users of temporary broadband access (e.g. roaming between PWLAN 

hotspots), users of WiMAX and those with Internet access via mobile-cellular networks are 

excluded. 

Wireless broadband subscriptions 

Wireless-broadband subscriptions refers to the sum of satellite broadband, terrestrial fixed 

wireless broadband and active mobile-broadband subscriptions to the public Internet. The 

indicator does not cover fixed (wired) broadband or Wi-Fi subscriptions.  

Satellite broadband subscriptions  

Satellite broadband subscriptions refers to the number of satellite Internet subscriptions with 

an advertised download speed of at least 256 kbit/s. It refers to the retail subscription 

technology and not the backbone technology. 

Terrestrial fixed wireless broadband subscriptions 

Terrestrial fixed wireless broadband subscriptions refers to the number of terrestrial fixed 

wireless Internet subscriptions with an advertised download speed of at least 256 kbit/s. 

This includes fixed WiMAX and fixed wireless subscriptions, but excludes occasional users at 

hotspots and Wi-Fi hotspot subscribers. It also excludes mobile-broadband subscriptions 

where users can access a service throughout the country wherever coverage is available." 

Mobile data subscriptions 

Number of prepaid and postpaid mobile subscriptions that were used to access the Internet 

the last 3 months, regardless of speed. 

 

Traffic 
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Fixed line voice traffic 

This aggregated value is the sum of Fixed line traffic (i.e. fixed-to-fixed) and all other fixed 

line originated traffic (Fixed to mobile and International outgoing).  

Fixed line traffic 

Refers to domestic fixed-to-fixed telephone traffic, in minutes. Domestic fixed-to-fixed 

telephone traffic refers to completed local and domestic long-distance fixed-telephone voice 

traffic. The indicator should be reported as the number of minutes of traffic during the 

reference quarter. This exclude minutes used for dial-up Internet access. 

 Local fixed-to-fixed telephone traffic, in minutes 

Refers to effective (completed) fixed-telephone line voice traffic exchanged within the local 

charging area in which the calling station is situated. This is the area within which one 

subscriber can call another on payment of the local charge (if applicable). This is reported in 

the number of minutes, which should exclude minutes used for dial-up Internet access.  

Long-distance fixed-to-fixed telephone traffic, in minutes  

Refers to effective (completed) fixed national long-distance telephone voice traffic 

exchanged with a station outside the local charging area in which the calling station is 

situated. This is reported as the number of minutes of traffic. It excludes local calls, calls to 

mobile networks, calls abroad, and calls to special service numbers such as ISPs for Internet 

dial-up. 

 Fixed-to-mobile telephone traffic 

Refers to total traffic from all fixed-telephone networks to all mobile-cellular networks within 

the country.  

International incoming and outgoing fixed-telephone traffic 

Refers to the sum of international incoming and outgoing fixed-telephone voice traffic.  

International outgoing fixed-telephone traffic, in minutes  

Refers to effective (completed) fixed-telephone voice traffic originating in a given country to 

destinations outside that country. This should include traffic to mobile phones outside the 

country. This is reported in number of minutes of traffic. It excludes calls originating in other 

countries. It should include VoIP traffic. 

International incoming fixed-telephone traffic, in minutes 

Refers to effective (completed) fixed-telephone voice traffic originating outside the country 

with a destination inside the country, irrespective of whether the call was from a fixed or 

mobile subscriber. It excludes minutes of calls terminating in other countries, but includes 

VoIP traffic 

Mobile voice traffic 

This aggregated value is the sum of Total national mobile traffic, as defined below, and 

International outgoing from mobile.  

Total national mobile traffic 

Domestic mobile-telephone traffic refers to the total number of minutes of calls made by 

mobile subscribers within a country (including minutes to fixed-telephone and minutes to 

mobile-phone subscribers).  

Outgoing mobile traffic to same mobile network 

Refers to the number of minutes of calls made by mobile subscribers to the same mobile 

network (within the country). This refers to the number of minutes originating on mobile 

networks and terminating on the same mobile network (on-net). It does not cover minutes 

of calls from mobile to fixed or mobile to other mobile networks. 

Mobile to other mobile networks 

Outgoing mobile traffic to other mobile networks, in minutes refers to the number of minutes 

of calls made by mobile subscribers to other mobile networks (within the country). The 

indicator refers to the number of minutes originating on mobile networks and terminating on 

different domestic mobile networks (off-net). It does not cover minutes of calls from mobile 

to fixed or mobile to the same mobile networks. 

Outgoing mobile traffic to fixed networks  
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Refers to the number of minutes of calls made from mobile-cellular networks to fixed-line 

telephone networks within the country. The indicator refers to the number of minutes 

originating on mobile networks and terminating on fixed-line telephone networks within the 

country. 

International outgoing from mobile 

Outgoing mobile traffic to international refers to the number of mobile minutes originating in 

a country to any destinations outside that country. 

Incoming international traffic to mobile network 

Refers to the number of incoming minutes (fixed and mobile) received by mobile networks 

originating in another country. 

Mobile data traffic  

Mobile data traffic (within the country) refers to data traffic originated within the country 

from mobile networks. Download and upload traffic should be added up and reported 

together. Traffic should be measured at the end-user access point. Wholesale and walled-

garden traffic should be excluded. The traffic should be reported in terabytes. 

Population coverage 

3G population coverage 

Percentage of the population covered by at a 3G mobile network refers to the percentage of 

inhabitants that are within range of a 3G mobile-cellular signal, irrespective of whether or 

not they are subscribers. This is calculated by dividing the number of inhabitants that are 

covered by a 3G mobile-cellular signal by the total population and multiplying by 100. 

4G/LTE etc. population coverage 

Percentage of the population covered by a 4G/LTE mobile network refers to the percentage 

of inhabitants that are within range of a 4G/LTE mobile-cellular signal, irrespective of 

whether or not they are subscribers. This is calculated by dividing the number of inhabitants 

that are covered by a 4G/LTE mobile-cellular signal by the total population and multiplying 

by 100. Note that all LTE variants are included. 

Internet bandwidth 

International Internet bandwidth 

 International outgoing Internet bandwidth 

Refers to the total outgoing used capacity of international Internet bandwidth, in Mbit/s. This 

is measured as the sum of outgoing (uplink) capacity of all Internet exchanges offering 

international bandwidth. 

 International incoming Internet bandwidth 

Refers to the total incoming used capacity of international Internet bandwidth, in Mbit/s. This 

is measured as the sum of incoming (downlink) capacity of all Internet exchanges offering 

international bandwidth. 
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Appendix 3: Aggregated data from ICASA questionnaires 
 
The table below lists the aggregated figures from the three ICASA 
questionnaires to the electronic communications licensees, the TV broadcasting 

licensees and the SA Post Office, for the period of 1 October 2014 -30th 
September 2015. For definitions please refer to the Appendix 2 above, and for 

more clarification please refer to the notes accompanying the associated figures 
in the report. 
 

Telecommunications 

Total telecommunications revenue R 147 338 510 463 

  Total telecommunication services revenue  R 108 279 229 688 

    Fixed line revenue R 29 440 548 333 

      Fixed line voice revenue R 15 809 963 943 

Fixed telephone services R 350 516 544 

Fixed telephone subscription charges R 8 354 835 988 

Fixed telephone calls  R 7 104 611 411 

      Fixed internet and data  revenue R 13 630 584 390 

         Fixed (wired) internet revenue  R 8 392 529 397 

        Other fixed (wireless) broadband services R 2 181 716 399 

Other fixed telecommunication services: leased lines 

revenue; and value-added telecommunication services R 3 055 425 191 

Mobile services revenue R 78 838 681 355 

Mobile voice services R 41 992 110 991 

Mobile outbound roaming  R 893 388 568 

Mobile data  R 30 216 263 601 

Text and multimedia messaging services  R 5 190 759 632 

Other mobile  services  R 546 158 563 

Other revenue R 39 059 280 775 

Interconnection  R 5 548 271 726 

Equipment  R 25 019 879 660 

Any other revenue R 8 491 129 389 

Telecommunication investment  R 23 639 670 711 

Annual investment in fixed-telephone services R 362 678 821 

Annual investment in fixed (wired) broadband services R 4 271 046 025 

Annual investment in mobile communication services R 16 023 808 303 

Other annual investment in telecommunication services R 2 982 137 563 

Telecoms employment  30 951 

Telecoms employment- female 11 372 

Telecoms employment  -male 19 579 

Fixed line subscriptions  3 846 332 

Analogue fixed-telephone line subscriptions 2 637 753 

VoIP subscriptions  165 425 

Fixed wireless local loop subscriptions 268 454 

ISDN voice-channel equivalents 731 034 
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Fixed public payphones 43 666 

Mobile cellular subscriptions 86 985 183 

Prepaid mobile-cellular telephone subscriptions  72 423 365 

Postpaid mobile-cellular telephone subscriptions  14 561 818 

M2M mobile-network subscriptions 4 357 508 

Internet and mobile data subscriptions 4 140 605 

Fixed internet subscriptions 1 109 055 

DSL Internet subscriptions  1 012 996 

Fibre-to-the-home/building internet subscriptions 31 843 

Other fixed (wired) internet subscriptions 64 216 

Wireless internet subscriptions 148 967 

Satellite internet subscriptions  29 208 

Terrestrial fixed wireless internet subscriptions 119 759 

Mobile data subscriptions 46 468 285 

Traffic (Minutes)  

Local fixed line traffic  7 389 784 202 

Local fixed-to-fixed telephone traffic 4 378 174 575 

Local long-distance fixed-to-fixed telephone traffic 3 011 609 627 

Local fixed-to-mobile telephone traffic 5 153 380 170 

International incoming and outgoing fixed traffic 565 700 990 

International outgoing fixed-telephone traffic 243 328 615 

International incoming fixed-telephone traffic 322 372 375 

Total mobile traffic 82 923 837 089 

Local outgoing mobile traffic to same mobile network 66 555 109 330 

Local mobile to other mobile networks 14 019 244 196 

Local mobile to fixed networks 2 349 483 562 

International incoming and outgoing mobile traffic 2 468 822 202 

International outgoing from mobile 1 770 876 699 

International incoming to mobile 697 945 503 

Mobile data traffic (Terabytes) 188 665 

Population coverage  

3G population coverage 98% 

4G/LTE etc. population coverage 53% 

International internet bandwidth (Mbps) capacity 326 212 

Number portability   

Geographic numbers 189 435  

Mobile numbers 1 050 895  

Number of Electronic Communication Licensees   

Number of ECS Licensees 476 

Number of ECNS Licensees 539 
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TV Broadcasting 

Total revenue of broadcasters R 28 688 718 290 

Total broadcasting  revenue  R 28 687 982 760 

Broadcasting advertising revenue R 5 384 344 985 

Broadcasting subscriptions revenue R 21 788 645 350 

Revenue from broadcasting promotions  R 216 000 

Revenue from sponsorships R 531 363 207 

Revenue from government or state grant  R 59 843 068 

Revenue from donations R 2 164 250 

Revenue from infomercials R 1 988 000 

Revenue from licence or membership fees R 919 417 900 

Total of any other revenue R 735 530 

Program expenditure R 10 991 650 217 

Number of people employed as of 30 September 2015 4 789 

Number of females employed as of 30 September 2015 2 308 

Number of males employed as of 30 September 2016 2 481 

Number of Licensees 23 

Number of TV Broadcasting Licensees 18 

Number of TV Community Broadcasting Licensees 5 

SA Post Office 

Total SA Post Office revenue 5 307 481 000  

Postbank revenue  R   265 568 000  

Postbank interest revenue  R   340 658 000  

Retail products revenue  R    47 722 000  

Services rendered - postal  R    3 531 048 000  

Agency and money transfer  R   363 395 000  

Services rendered - courier  R     464 099 000  

Total of any other revenue  R     294 991 000  

Total number of SA Post Office employees 22 671  

Total number of female SA Post Office employees        10 304  

Total number of male SA Post Office employees 12 367 

Other information   

SAPO points of presence                           2 448  

Number of reserved postal providers registered 1 

Number of unreserved postal providers registered 74 
Source: ICASA Telecommunications, TV Broadcasting and Postal Questionnaires, January 2016.  

 


